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From The Director 

Gary D. Lemon, Ph.D. 

The 

May 2012 

The Management Fellows 

Program had a great year.  

We graduated 13 outstand-

ing students and had 127 

students apply to be part 

of the class of 2016; 61 

have paid deposits. We 

look forward to meeting 

and getting to know our 

new students. We once 

again will have a reading 

assignment during the 

summer for the incoming students with the focus 

being on ethical issues in business. 

 

We have placed 14 juniors in internships for the fall 

semester. Once again we will have students in India 

working for Cummins; this semester we had a student 

in Argentina working in the wine industry and a  

student working in Germany at a consulting firm.   

Although the vast majority of students do their  

internship in the States, a number of students want to 

do internship outside the U.S. We try to accommo-

date these wishes where we can. We look forward to 

having a new internship at Tortoise Capital Manage-

ment in Kansas City this fall. 

 

We are in the planning stages of hosting a symposi-

um on entrepreneurship September 14 & 15. We 

hope this symposium will encourage students that are 

so inclined to consider starting their own business.  

We also hope that this will start a networking oppor-

tunity for young alums that want or have started a 

business. We are also in the preliminary stages of 

planning another symposium on not-for-profit  

management in the spring of 2013. Keep checking 

our website for details as they become available. 

 

In addition to the academic pursuits we have in the 

program, we also sponsor various social outings. The 

past semester we attended an Indiana Pacers game, 

the Shen Yun Preforming Arts dance concert and 

went to various ethnic restaurants in the area. We are 

planning to take students to Cincinnati this fall to 

visit P&G to explore opportunities in marketing. 

 

I hope you all have a great summer. 
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    The Robert C. McDermond Center for Management & Entrepreneurship 

Thirteen Management Fellows graduated on May 

20, 2012. They had a grade point average of 3.55 

and majored in computer science, economics and 

history. Two students graduated summa cum laude, 

two graduated magna cum laude, and one student 

graduated cum laude. Two students were initiated in 

Phi Beta Kappa. 

 

Our 2012 graduates accepted positions with BMO 

Harris Commercial Bank, Cummins Inc., Eli Lilly 

and Company, Ernst & Young, Fidelity Investments, 

Northern Trust, SVM and Teach for America. 

 

The staff at the McDermond Center are proud of 

these graduates and offer sincere congratulations to 

these bright and talented students. They have  

excelled in the classroom, on the athletic fields and 

in numerous campus organizations.  We wish them 

all the best and look forward to hearing about their  

success in their new careers.  

 

Management Fellows Program 

 

The Management Fellows Program is one of five 

highly selective Honors and Fellows Programs.  It 

was established in 1980 to build leaders through  

academic and real-life experience, all within a  

rigorous liberal arts environment.  Today,  

Management Fellows are prepared, confident leaders 

at the world’s top public, private and not-for-profit 

enterprises. 

Morgan M. Hooks 

Minh T. Ly 

Margaret L. McDaniel 

Megan L. Myrehn 

Catherine F. Napier 

Huyen K. Nguyen 

Allison M. Paul 

Kevin D. Rusie 

Ethan A. Schweir 

Bradley B. Shewalter 

Nathan C. Smith 

Connor D. Stallings 

LiQiang Ye 

Our 2012 Graduating Class: 
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April 10, 2012 

 

Mark D. Miles  provided a lecture to students called “Super Bowl 

XLVI: The Indianapolis Way.” Miles gave students a firsthand 

perspective about the extensive planning that went into hosting an 

event of such prestige. From the beginning, Miles explained how 

Indianapolis was a nontraditional  

candidate for a host city, so the city had to convince the NFL why 

it was the best choice. Miles and his team believed that the dense, 

urban setting of Indianapolis had the capability to unify people based on physical proximity.  

 

In light of the economic downturn, the event planning committee went to more than 130  

companies and asked them to pledge their support to the event. Even with zero benefits, the 

companies were good corporate citizens and collectively pledged $27 million. In an unprece-

dented gesture, Miles and his team were able to present their plans to the Super Bowl commit-

tee with the event fully funded.  The main vision was the emphasis on the Super Bowl as 

“more than a game.” They outlined four game goals that would add huge benefits to the com-

munity. They wanted to leave a legacy for the community, engage residents statewide, identify 

and deploy new and diverse civic talent, and exceed the NFL and the world’s expectations.  

 

Miles wanted to give new, young talent a chance to exercise 

their skills on a large project: 47 percent of the committee chairs 

were first-timers. He explained that these young professionals 

would go on to do great work in other projects and foster future 

community development through their involvement in activities, 

such as Little League,  religious and civic engagement. Another 

major planning component of the event was anticipating the  

unknown. One threat to the event’s success was the pending NFL lockout. Miles said that the 

committee kept a positive mindset and didn’t even consider the possibility of the game being 

completely discontinued. However, the committee did have to negotiate with all of the  

downtown hotels to have them reserve two consecutive weekend dates, four days total, until 

the event was officially scheduled. Another risk of hosting the event in Indianapolis was the  

unpredictable weather in February. Miles and his team decided that rain or shine, The Village, 

the physical party place in downtown Indianapolis, would continue.  

 

One of the last aspects of the event that Miles spoke about was the huge press benefit that the 

event provided for Indianapolis. Jimmy Fallon provided four hours of exceptional Indianapolis 

coverage, the Today Show equaled nine hours, and much more national and local coverage all 

positively endorsed the Hoosier State. The positive press coverage helps leave a lasting legacy 

for Indianapolis. Overall, the event was a huge success, but only due to very detailed planning 

and vast civic engagement statewide.  

Mark D. Miles, President and CEO, Central Indiana Corporate Partnership Inc. 

McDERMOND CENTER LECTURE SERIES 
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Kay Anderson, Regional Brand Leader, Eli Lilly and Company 

April 3, 2012 

 

Kay Anderson delivered a lecture titled “Why  

Insights Matter to Marketing.” Anderson received a 

bachelor’s degree from the State University of Buffalo 

in Art History and Spanish. Prior to working at Eli Lilly, 

she worked as an English and Spanish teacher of middle 

school children in upstate New York and Madrid, Spain. 

She describes how she stumbled into marketing based 

on the metaphor a friend used that compared  

pharmaceutical sales to teaching big kids (doctors). To 

begin her lecture, Anderson asked students to think of associations that they have with certain 

brands. For example, Jeep Wrangler targets young, active individuals; Volvo targets soccer 

moms; and BMW targets successful executives. Anderson explained the importance of a  

company having a consistent brand image because at the heart of every brand is how others 

think about and perceive the product.  

 

Next, she showed the importance of insights for marketing through different examples from 

various companies. Each company taps into the emotional needs of their consumers and  

develops different solutions to better serve them. For example, Dulax, a paint company, markets 

its paint based on its ability to transform the surroundings of a home. It believes that an individ-

ual’s environment affects how he or she feels, lives, thinks and connects. Hence, Dulax’s slogan 

reads “We believe we sell tins of optimism, not just tins of paint. Add color to your world.” In 

Japan, the lack of shelf space in grocery stores led companies to figure out how to develop 

square watermelons, which can be stacked on top of each other to preserve shelf space. In  

addition, the companies understood the cultural value of whole watermelons versus sliced, so 

this solution also satisfies that condition as well. In China, the Oreo was modified to cater to the 

different tastes of its consumers by offering fruit flavored fillings, such as mango and coconut.  

 

Anderson explained how at Lilly, employees help patients by providing meaningful and rele-

vant drugs. For example, in the Cymbalta anti-depression campaign, marketers utilized the most 

compelling images in their campaign to motivate individuals to seek help from their doctor. 

Marketers found that most patients felt bad that they didn’t have enough energy to play with 

their kids or take the family dog for a walk. Another insight Lilly noticed was the difficulty  

patients with rheumatoid arthritis have in taking their medica-

tions. To solve this problem, Lilly created a tablet that can be 

picked up easily by patients, even using the surface of their 

palm. Through these examples and more, Anderson showed  

students the importance of a company’s ability to understand the 

needs of consumers to develop different solutions to satisfy these 

insights.  

McDERMOND CENTER LECTURE SERIES 
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Brandon Sokol ’04 
Economics major 

 

1.  Was there a particular professor who was most influential during your time at DePauw? My 

most memorable experience at DePauw course-wise was my Winter Term trip to Paris, led by Dr.  

Barbara Whitehead. Beyond learning about the French Revolution, that trip with Dr. Whitehead – my 

first outside of America – opened my eyes to the broader world out there. I also spent a lot of time with 

Lili Wright and Sam Autman, who were advisors to The DePauw, which was probably the single most 

meaningful experience of my undergraduate career. Both helped me approach the world with a journal-

ist’s mindset – to question, to challenge, to seek the truth and tell it clearly and crisply. Last but not 

least, my advisor Dan Wachter helped me acquire a strong foundation in economics that I’ve relied on 

since.  

 

2. Briefly describe your career path and what you are currently doing. I’m currently working on a 

digital media startup that is creating Remember.com, a memory bank, and Dreamt.It, a mobile app to 

capture and share dreams. I started this while in business school with Jason Becker ’04 and am now 

working with him and several other DePauw grads, including David Becker ’75, Pawel Gromek ’06, 

Joel Dart ’07 and Alex Billingsley ’11. I wanted to create something for which I have a lot of passion 

from the ground up. Before business school, I spent five years in the finance industry, including two 

years in of JP Morgan’s technology and media investment banking group in New York and three years 

at ZelnickMedia, a media and entertainment-focused private equity firm, in both New York and Los  

Angeles. These experiences were crucial in helping me learn a lot in a short time frame and in opening 

up doors that wouldn’t have otherwise been possible.  

 

3. How has Management Fellows helped you throughout your career? Reflecting on this, it has 

helped me at every stage of my career. I got my first real business experience working for Mr. Jim 

Emison ’52 (dec.) and Jill Skogheim ’00 during my internship in Minneapolis. I got my first job out of 

college at JP Morgan with the help of Tom Kominsky, a Management Fellow from the class of ’03. 

While there, I hired an intern, Projesh Banerjea ’07. It was through a letter I wrote to a prominent  

DePauw alumnus, who was no doubt aware of the strength of the program, that I got my job at Zelnick-

Media. I got into Wharton in part through the letter of recommendation from Dr. Gary Lemon. And,  

finally, I’m now working with a member of the McDermond Center Board of Advisors, David Becker 

’75, who’s also on the board of my startup.  

 

4. What advice do you have for current Management Fellows? Put a lot of energy in trying to get a 

great gig out of undergrad – that first real-world job has a big impact in terms of setting the course for 

future opportunities. That said, don’t be afraid to follow an unbeaten path and to take big risks, especial-

ly at that age. Realize that you have the ability to do anything you want from DePauw, but you may 

have to work a little harder for it than your competitors from East Coast Ivy League schools.  

 

5. Tell us a little about your graduate school experience. I spent two years at the Wharton MBA    

program, the business school of the University of Pennsylvania in Philadelphia. It was incredible being 

surrounded by some of the smartest and most accomplished young business people from all over the 

world. The best part was all of the new people and new experiences, including learning how to row in 

Philly’s historic boathouse culture (I was a silver medalist at the Dad Vails!), learning how to sail on a 

tall-ship in the Caribbean, and traveling through India and Israel to learn about business in emerging 

economies, directly from the people leading businesses there.  
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Emma R. Scherer ‘13 

Rachel Routh Productions, Dramatists Guild Fund 

New York, N.Y. 
 

What type of company are you working for? I am working for 

Dramatists Guild Fund (DGF), a nonprofit arts organization  

dedicated to serving playwrights, composers and lyricists around the 

world. 

 

What are your daily functions as an intern? As the executive assistant for DGF, I am responsible for coor-

dinating the day-to-day operations of the Fund. On a daily basis, I am in constant communication with board 

members, donors, consultants and others associated with DGF. I help coordinate every aspect of the various 

events and programs of the Fund, including our Kesselring Individual Grants, Legacy Project interview  

series, Traveling Masters program, SHINSAI: Theaters for Japan, and our upcoming 50th Anniversary Gala 

Celebration. 

 

What has been your favorite part of the internship? My favorite part has been the level of responsibility I 

have within the organization. I have been able to gain hands-on experience with every aspect of the business. 

As the executive assistant, I have taken point on several programs, events and initiatives, and have gained the 

experience and confidence necessary to be a successful businessperson and administrator. 

 

Is this something that you want to pursue after graduation? Yes, I have enjoyed working in the arts  

business. There is an atmosphere of creativity and excitement that can be attributed to the passion each  

employee has for theater and the arts. I am also glad I have had the opportunity to experience working with a 

nonprofit organization. I enjoy working in the nonprofit sector because the mission and goals of the organiza-

tion benefit the community and align with my personal career goals. I would be open to working for either a 

nonprofit or a for-profit  organization after graduation, as I am eager to experience every aspect of business 

and arts administration. 

 

After completing Management Fellows coursework, did you feel prepared for this internship? I feel 

that the extensive seminars and lectures I have been privy to as a Management Fellow have been immensely 

helpful to me in this internship. I have been complimented on my professionalism and efficiency at work, and 

I feel that is in large part due to my experiences as a Management Fellow. My accounting classes with  

Professor Musser have also proved useful when reviewing financial documents for DGF's audit process. 

 

Do you have any advice about interviewing for an internship that you would like to share with current 

Management Fellows? My best advice is to be yourself and prepare questions and key talking points before-

hand. I always jot down a few quick notes before every interview to remind myself what key experiences I 

want to relate to the position for which I am applying. Be comfortable talking openly with your interviewer 

and know that, in most cases, he or she truly wants you to succeed, even if he or she doesn’t think you are 

right for a particular position. 

 

Do you have any advice about interning that you would like to share with current Management  
Fellows? My greatest advice is to go above and beyond during your internships (whether semester-long, 

summer or Winter Term). Employers and other office personnel will notice students who go the extra mile, 

even if they don't say anything to you personally. Take the initiative to organize your office or create new 

ideas for programs and procedures. While you are at school, take advantage of the lectures and resources the  

McDermond Center offers. Also, speak to DePauw alumni in your field of interest to see what it's like and if 

they have any advice for you. DePauw has an amazing alumni network, and they really want to help current 

students succeed.  
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MANAGEMENT FELLOWS CAPSTONE COURSE 

This semester’s capstone course came to a close May 10, 2012 with the presentation of group projects. Group  

projects are intended to better integrate the Greencastle and DePauw communities, and many community leaders 

meet with students to assist in their research and planning.  In attendance were Vic L. Hunter, consultant; Jinsie S.  

Bingham ’56, Greencastle City Council member; Bill A. Dory Jr., executive director of the Greencastle/Putnam 

County Development Center; Ken J. Eitel Jr., former owner of Eitel's Flowers & Gifts; Tom H. Musser, professor 

of economics and management; Mayor Sue V. Murray; and Carol S. Steele, associate dean of academic affairs. 

 

Juniors Valeria Bermudez and Sam J. Stahler met with Ken Eitel, Tammy Amor and Lyn Bohmer as they focused 

on supporting the buy-local movement, but with a purpose.  They soon looked at ways they could contribute to 

help restart the Putnam County Human Society. Their efforts culminated in an event called Ca$hMob, a take on 

the cash mobs, growing in popularity, where people are going into local businesses and spending money to give 

the business owner a boost in business. The project had a few bumps, but in general the food vendors were profita-

ble and were able to donate more than $500 to the Humane Society.  In their final evaluation, they foresee that this 

type of event could be part of a 12-month campaign to support local businesses or organizations. 

 

S. Reid Garlock, Jack R. Glerum and Andrew S. Kahn sought to establish local internship opportunities for  

DePauw students. They feel this would provide a greater partnership between the two communities and offer  

students the opportunity to stay in Greencastle while gaining valuable professional experiences. They started to 

compile a directory by first interviewing students who had previously interned in the community.  Working with 

the Civic, Global and Professional Opportunities Office, the group will have the internship opportunities posted in 

several strategic areas on DePauw’s website through the Winter Term and Tiger Tracks to market the program.  

The Internship Program has the following internship hosts: Ivy Tech, Entrepreneurship Program; Webskethio, 

Boggess Attorney’s Office, Greencastle Community School Corporation; Banner Graphic, Ridpath Primary, 

Crown, Putnam County Hospital, Athletic and Finance departments at DePauw; and the Putnam County Auditor’s 

Office, Prosecutor’s Office and Mayor’s Office. 

 

Team S.E.A.L., Sumeru Chatterjee, Erica R. Bennett, Austin C. Schile and W. Logan Patterson, looked to leverage 

the community’s assets to bring businesses that will provide sustainable economy to the Greencastle area.  Under 

Vic Hunter’s guidance, the group identified international diversity, proximity to the Indianapolis Airport and low 

utility and real estate costs as those assets.  With the availability of high-speed Internet, the group focused on seek-

ing potential business to move a back office or logistics center to town.  Another avenue, with a tripod effect, 

would utilize what DePauw, Ivy Tech and Greencastle have to offer.  This materialized in an International  

Collegiate Immersion Program for rising sophomores and juniors from foreign countries.  Though the focusing 

would be on college preparation and applications, the program would include learning about American culture to 

acclimate the international students.  

 

Rural Transit was the focus of group members Troy R. Hollings, Allison N. Jones, Kaleigh M. Solley and S. Chris 

Wright.  The public transit system was started in 2009 but has recently struggled with lack of ridership and fund-

ing.  Upcoming legislation on decoupling could cripple the program, if not reversed.   The group worked closely 

with staff at Rural Transit to evaluate their financials.  A marketing plan was also formed  to increase ridership and 

visibility.  The final piece to helping the local transit system would be advocating for increased funding through 

city and county government, local businesses and DePauw.  The group presented Rural Transit with their market-

ing plan and looks forward to seeing the system be more prominent and utilized. 

 

Max N. Blankenhorn ’13, Ethan A. Schweir ’12 and Joe C. Wojda ’13 pursued reviving Away Home Shelter, a 

local shelter for the homeless that closed its doors in the fall 2011.  It was the only shelter between Indianapolis 

and Terre Haute and with 45 percent of the area population at a poverty level, there is need.  Working with Bill 

Wieland, Bob Sedlack, John Dittmer and Joel Rekas, the group discussed local demographics, securing financing 

and marketing strategies.  Joel Rekas, a consultant from Bloomington, Ind.,  helped establish Homeless Solutions 

Inc. and, through funds awarded by the United Way, has been hired to consult on the target opening date of Oct 1.  

Two key issues identified are to find sustainable funding and volunteer base.  The group looks forward to DePauw 

helping with the latter.  Two volunteer coordinators, both DePauw students, have been hired to oversee the effort 

to create and maintain a volunteer base to assist the Humane Society. 
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The Management Fellows Steering Committee is appointed by the vice president for academic 

affairs, based on recommendations of the director of the program and selected from the full-

time members of DePauw’s faculty or staff.  The Steering Committee oversees and guides the 

academic program, supervises courses of instruction for the program, sets criteria for participa-

tion in the program, and drafts long-term plans and goals. 

 

Thank you to Peter A. Graham, M.F.A., associate professor of English; Marcia A.  

McKelligan, Ph.D., professor of philosophy; Thomas H. Musser, M.A., professor of  

economics and management; Kerry E. Pannell, Ph.D., dean of faculty and associate professor 

of economics and management; and Sharmin Tunguz, Ph.D., assistant professor of  

psychology, for serving during the 2011-12 academic year. 

The McDermond Center and Management Fellows Program are 

overseen by two executive boards. We want to take this   

opportunity to thank members for serving.  

The McDermond Center Advisory Board 

 

In 1981 the DePauw president formed an Advisory Council for the McDermond Center for 

Management & Entrepreneurship to review and evaluate the center’s programs.  Members are 

appointed by the president.  The McDermond Center Advisory Board consists of business    

leaders from a wide array of fields.  These members advise the director in matters relating to 

programs, internships, business networks and financial support. 

 

Thank you to CHAIR: Craig C. Grannon ’70, financial advisor, Morgan Stanley; David B.  

Becker ’75, CEO, First Internet Bank; Brendan R. Belz ’10, FDP– financial analyst, Cummins 

Inc.; Mark P. Branigan ’11, Teach For America; Thomas D. Fagan, Jr. ’98, senior director,  

international commercial leader, Eli Lilly and Company; Michelle L. Kelly ’00, director,  

Tortoise Capital Advisors; Thomas M. Kominsky ’03, vice president, U.S. mergers and acqui-

sitions, BMO Capital Markets; Matt H. Kurzynski ’08, international purchasing project man-

ager, Independent Purchasing Cooperative; J. Michael Locke ’89, chairman and chief execu-

tive officer, Rasmussen Inc.; Beverley McDermond, friend of the University; Todd D.         

Mitchell ’85, senior vice president, Investments, UBS Financial Services Inc.; Jill M.            

Skogheim ’00, president, 5-8 Holdings, LLC; Mike T. Smith ’99, portfolio manager, Wells 

Capital Management; Paul A. Stewart, manager, global business development, Eli Lilly and 

Company-Elanco Animal Health; Ryan D. Tinker ’09, founder, Nomadic Web Design Studio; 

W. Trent Wood ’11, national account consultant, Bastian Solutions for serving during the 2011

-12 academic year. 

Management Fellows Steering Committee 
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Congratulations, Seniors! 

The Management Fellows Class of 2012 
(Not pictured: Connor D. Stallings) 


